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https://www.gartner.com/en/marketing/insights/articles/key-findings-from-the-gartner-customer-experience-survey
https://www.gartner.com/en/newsroom/press-releases/2020-01-15-gartner-says-74--of--customer-experience-leaders-expe#:~:text=Gartner's%202019%20Customer%20Experience%20Management,2020%20(see%20Figure%201).&text=%E2%80%9COrganizations%20have%20matured%20in%20their,VP%20analyst,%20Gartner%20for%20Marketers
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https://www.westuc.com/files/article/download/ICG%20Omnichannel%20West%20(US)%20v6.pdf
https://www.westuc.com/files/article/download/ICG%20Omnichannel%20West%20(US)%20v6.pdf
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https://www.mckinsey.com/industries/financial-services/our-insights/the-growth-engine-superior-customer-experience-in-insurance#:~:text=Companies%20that%20offer%20best-in,across%20channels%20and%20business%20functions.
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