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About US
SABIE

» Matok V’Kal Ltd, is a food and beverage company since 1975.
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» Second generation in the company, CEO since 2009.
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» Exporting to Canda, USA, South Africa.
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SWEETS
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Sugar comes in many appealing shapes
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Sweeteners are often perceived as
chemicals or medicine
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People always crave something sweet like a pastry or
confectionary next to their hot drink
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But sweets contain too many calories
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| Introducing...
World s First Functional Mermgue cookies!
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- No-Eggs, Non-GMO, No Sugar, Allergen-free
R4 - #GMOEJZﬁ BEARER - ZLILY ST —

ngredients:

Fibers (92%)
Potato Protein (5%)
Sweetener/Flavor
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. | Who is Liteez Target Consumer?
Lile% SA5 4 ZD5—5y FOMES

People who want to supplement their fibers intake, and refrain from sugar
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Special Features: e
Fach cookie is 0.5 calorie, and as sweetas .. ¢
Y2 tsp of sugar i 5
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Industry Attraction: /=3 ANy 2709y
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« Available in assorted flavors for OEM SD e -
production - |

« Patent Pending ——_ |

 Innovative, breakthrough product el AR . &
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What we are looking for:
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Introducing: . w@@@?

World’s 15t Functional, No-Added Sugar
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Cotton Candy
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What's in the market today”
mERDaY boF T L7

ALL 100% SUGAR
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Our Cotton Candy is made of......

Dietary Fibers
DY b 2T o do o o y
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Who is Mooosh’ Target Consumer?
Mooosh® % —4"v FHEBEIE?

« People who forget to take their dietary fibers, wish to refrain from sugar and are
concerned about unregulated eating habits.
» Especially suitable for children!
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Industry Attraction
EL0 1) Yl
« Patent filed: Israel- global for 1 year

« OEM Production available
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What we are looking for:
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OEM-based coopeJ:athn /Market penetration & Sales
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Protein Soup
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Post workout protelrjs what's in the market today??
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Hard Entry Barrier
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Introducing: sstyie 0% 0
: PROTEIN
Hot Protein Soup Powder, CuP

Available in assorted flavors
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PROTEIN
* Allergen-free, vegan, nutritious hot creamy vegetable protein et
soup containing made if pea protein isolate and rice protein Hot protein soup?!
isolate Amazing
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Who is Protein Cup’ Target Consumer?
TJATAayTD3—5y FMEBEIE?

 Actively tuned-in people who seek allergen-free protein supplement after
sports and muscle training.

* People driven to losing weight who look for savory nutritional supplement for
good health and diet.

» Gracefully Maturing people who look for easily digested functional foods.
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Industry Attraction
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» Various flavors available for OEM production
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Elegant Use - No need to shake, just stir
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What we are looking for:

fLh\R&HTULSELEI Bﬂi’f‘( -

“—XO)T%?JJ/F”,



Thank you.
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